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What is the Mediterranean? A thousand
things together. Not one landscape,

but countless landscapes. Not one sea,

but a progression of seas. Not one civilization,
but a series of civilizations piled up one on top
of the other. Travelling in the Mediterranean
means meeting the Roman world in Lebanon,
the prehistory in Sardinia, the Greek cities

in Sicily, the Arab presence in Spain

FernandBraudel Il Mediterraneo

Mercato Mediterraneo:

The InternationalMediterraneanAgro Food
Exhibition

Rome, 9 12 Novembre 2019

A Market is a place of trades The journey of Mercato
Mediterraneo starts from here, from its new format
dedicatedto the companies,products, valuechainsand
traditions of the MediterraneanAgroFoodsector

The 2019 edition will offer a balanceof all the elements
surroundingthe cultural and economic heritage of the

Mediterranean, launching the exhibition as a point of

referencefor all the producers,buyersand sellerswilling

to expandtheir businessn the Med area

In its multicolored horizon of cultures, countries and
products, Mercato Mediterraneo finds its route through
an innovative and attractive format, embracing the
plurality of the agrofood valuechain



[ Overview

/ Trades
/Presentation
/ Discovery

/ Education

/Acquiringnew perspectivesand businessnspirations
/ Gettingin touch with important buyers fromltaly and theworld
/B2B meetings withoperatorsand endusers

/Product tastingsand workshops

Mercato Mediterraneo 2019 continues its journey
dedicated to businessprofessionalsand operators from
Agro food sectors Indeed, all the operators of the food
chain will benefit from real businessopportunities, based
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CA ~T0 on high quality products and innovative processes
MED IT Personalizedittings and equippedspacesare availablefor
ER RA all companies willing to participate, in addition to
~ NEO presentations,show cookingand specialinitiatives aimed
THE INTERNATIONAL ) ortunities at maX|m|2|ng|nvestments The forthcomlng edltlon will

GRS Pa8 S TION /Business Opp also see training workshops and an international

conferenceprogram, a real addition that mayfacilitate new
opportunities

B2B areasandloungeswill be provided
C REMA



Exhibitor
Profiles

/Farmingenterprises

/Small, medium and large companies
/Public and privatentities

/Promotion andprotection entities

/ ConsortiumsandIntl. Organizations

/ Distributors

/ Specializegress andournalists

/ Researclentities
/Foodbloggersandinfluencers
/Services angrofessionakquipment

Visitor
Profiles
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MEDITERRANE lon and /Foodbloggersandinfluencers
s /Supply and Dem / Corporations

/Banqueting and catering
representatives

/ Cuisineand hospitalitycolleges

/ Certification& educationinstitutions

Hosted
Buyer
Program

The special incoming
program of selected
operators and buyers
from all over the world,
returns in 2019. All
categories of
buyers/sellers, will be
invited and hosted
according to their proven
purchase ability, as part
of a program specifically
designed for the event.
The program will use a
special dedicated APP, to
which only exhibitors and
buyers will have access,
allowing them to easily
work on profiling and
matching as well as to
carry out oneto-one
meetings. The program
will be completed by
networking events,
insights, special tastings
and dedicated seminars,
conducted in English.



AgroFoodMed

AgroFoodMedis the conceptthat includes

all the products of the Mediterranean

agrofood supplychain

It will be a dynamicenvironmentfocused

onthe processest the heart of agrofood
businessesvithin the Mediterraneancontext

Importantly, all the segmentswill be highlighted, from
production to distribution, passingby seasonality and
quality control processesas well as the developmentof
newtrade routes

Additionally MERCATMEDITERRANEDIivesto createa
mindful and innovativeconnectionbetweennature, quality
and businesssustainability,that requiresthe involvement
of key national and international agribusinesslistribution
networksand InternationalOrganisations

AgroFoodMedaimsto developfour important clustersand
topics

OlioMed: anin-depth analysison ExtraVirginOlive Oil, one
of the mostimportant productsof the Mediterraneandiet.
Verde Mare: a new way of conceivingsustainabilityof the
Med Sea

Kaffeina dedicated to — v Edh@ taffeine inspired
productsof the Med.

Organic dedicatedof the origin of the productswe call
"1 EP toflay



